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Managing a usability team: what are the challenges? Where should the
usability team be in the organization? What are the roles needed on the
team?

Usability and market research: how are they the same, how are they
different? How can usability teams work with market research

Running/marketing a company: share ideas for how to market your
company, and how to work with

Brainstorming on problems facing practitioners: bring your favorite
problems and have the whole group brainstorm solutions

Challenges in working on global projects: what are some of the issues

Working with standards: which ones are useful, what standards should
be developed

Conflicting user needs: how do you resolve conflicting needs from
different user groups
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